PHILIP MORRIS U.S.A. 


_ INTER-OFFICE CORRESPONDENCE 

120 PARK AVENUE, NEW YORK, N.Y. 10017 


TO: Arthur Goidfarb DATE: October 7, 1991 

FROM: Karen Eisen, Natalie Ellis 

SUBJECT: Kooi Focus Groups 

Focus Groups have been scheduled in Cleveland on October 21 and 22 to discuss consumers’ reactions 
to Kool's new product alignment and advertising in test there. We will also show the Kooi "penguin" 
advertising if we can get our hands on it in time. The group composition will be: 

1 ) Kooi full flavor smokers age 21-49 

2) Kooi Miids, Lights or Ultra Lights smokers 21-49 

3 ) Newport or Newport Lights smokers age 18-24 

4 ) Salem smokers age 30-50 

All groups will be half men and half women. The first two groups will be moderated by Maition 
Russel who also conducted the Newport 10's groups. The second night the groups will be led by Bette 
Levine. Groups will begin at 6:00 and 8:00 each night. Directions are attached. 

Opinion Center America 
22021 Brookpark Road 
Cleveland, OH 44126 
(216} 779-3000 


cc: 

D. Beran 

P. Cafiaham (Richmond) 


Source: https://www.industrydocuments.ucsf.edu/docs/qrmj0004 





